
 

 p 210.497.8998     w kmacandassociates.com     PO Box 592811    San Antonio, Texas 78259 

 
WORKSHOP REVIEWS 

 
 

So What? Who Cares? 
Identifying Your Target Audience & Prospective Supporters 

 
 
I enjoyed Kathy’s workshop on target audiences. In this case, “target” does not mean a bull’s-
eye that fundraisers bombard with projectiles until we hit the mark, but it means identifying 
the audience that is “on target” with the mission of our individual organizations. 

Kathy said a basic fundraising program should include a series of multiple, continuous, positive 
asking situations that offer donors repeat opportunities to meet their personal giving 
objectives.  We learned that 40% of the fundraising cycle with individuals should be spent on 
cultivation activities, so we need to devote that time to the people who care about out our 
mission. 

We should ask ourselves, “What does my organization have that the donor wants or needs to 
experience joy?” There is nothing better than the satisfaction of having a donor thank you for 
working for an organization that helps them meet their philanthropic goals in meaningful way! 

~ Kay Simpson, Vice President of Development, ACCION Texas Inc. 

 
 


